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Shades for Migraine is a successful social media
blitz created in 2017 by the Association of
Migraine Disorders as a way to create a viral
buzz around a disease that affects more than 1
billion people worldwide. Annually, people living
with migraine, along with their friends, families,
and coworkers post pictures on social media
wearing sunglasses on (and around) June 21, the
longest day of the year. Participants use
#ShadesForMigraine and challenge others to
take part to make the campaign go viral.
Sunglasses are a visual representation of
migraine as many people experience extreme
sensitivity to light. This initiative gives people a
platform to share their connection to migraine
disease, in the hopes of spurring more
conversation.

Migraine NOT "migraines" (Migraine encompasses
an entire disorder, it is not plural.)
Migraine attack NOT "a migraine"
Person living with migraine NOT "migraine sufferer"

Click to download

ShadesForMigraine.org
@ShadesForMigraine
Facebook.com/ShadesForMigraine
@ShadesForMigraine

How To Take Part
Shades for Migraine was created with one simple idea, a social
media challenge to raise awareness. Every June, thousands of
people take part in the #ShadesForMigraine Challenge by following
three simple steps:
1. Wear sunglasses on June 21
2. Post a picture in your shades and use #ShadesForMigraine
3. Challenge 3 others to take part, too

Sample Script
"Did you know one in seven people live with migraine? That’s about 40 million
Americans - and today is Shades for Migraine Day!
We are taking part to show our support for [insert names here] the millions of other
people who live with this disease. We challenge @xxxx @xxxx and @xxxx to take
part! It's super simple, all you have to do is post a picture wearing sunglasses to
social media with #ShadesForMigraine. Then challenge others to take part.
Visit ShadesForMigraine.org for more information or follow @ShadesForMigraine on
Instagram."

2020 Impact
31 THOUSAND

20 MILLION

SOCIAL MEDIA FOLLOWERS

PEOPLE REACHED

PARTICIPATION IN

PARTICIPATION IN

44 COUNTRIES

50 STATES

IN 2017, NIH FUNDING
FOR MIGRAINE
RESEARCH WAS $.50
PER PATIENT
ONLY ABOUT HALF OF
AMERICANS WITH MIGRAINE
HAVE BEEN DIAGNOSED

6TH MOST DISABLING
DISEASE IN THE
WORLD

AN AVERAGE 7-YEAR
DELAY IN GETTING AN
ACCURATE DIAGNOSIS

MIGRAINE IS THE 3RD
MOST PREVALENT DISEASE
IN THE WORLD

Migraine is not synonymous with "a headache"
MIGRAINE SYMPTOMS BY REPORTED FREQUENCY

98%

90%

90%

84%

84%

HEAD PAIN

NAUSEA

LIGHT SENSITIVITY

FATIGUE

SOUND SENSITIVITY

73%

70%

65%

50%

25%

VOMITING

COGNITIVE ISSUES

DIZZINESS

VISUAL DISTURBANCE

NECK PAIN

SFM is pleased to offer the media inspiring patients and leading medical experts
to weigh in on the impact of migraine disease.

SOPHIA GONZON
Singer & Songwriter

Sophia’s migraine journey escalated in 9th grade after severe bullying incidents.
From that year, she has dealt with chronic, daily migraine. Sophia also has
fibromyalgia, arthritis, PTSD, anxiety, and depression.
Sophia was 16 when she released her first single, “Daddy Issues” which now has
4M+ streams. Shortly after, she released a follow-up single “Out My Way”, an
anthem to inspire people who live with burdensome conditions to stay strong
and persevere. Now working with numerous highly acclaimed artists and
producers, Sophia continues to write and record music to inspire, raise
awareness, empower, and motivate people. Though living with chronic pain feels
like “an overwhelming sense of unfairness”, knowing her music has inspired
people to share their stories makes her believe that is the reason why she has
these pain disorders.

JO BECKWITH AKA "FOOTLESS JO"
YouTuber & Public Speaker

Jo Beckwith is a YouTuber who has created a community of over 200,000
people She has been living with migraine since she was 20 years old. It has
impacted every area of her life – from social and romantic relationships to
work opportunities, travel, and more. Beyond migraine, she is also a belowknee amputee. Though she’s gone through the experience of losing a limb,
living with migraine has been “exponentially more challenging”. From the
outside, her amputation is the only ailment that can be seen but ironically
the invisible illnesses she deals with are even more debilitating.
Finding a way to balance having a life while fighting through migraine
attacks multiple days a week is exhausting. She’s spent countless hours (and
dollars) in doctor’s offices trying to find solutions that will actually help.

DEENA KURUVILLA, MD
Dr. Deena Kuruvilla is a board-certified neurologist and Director of the Westport Headache
Institute, where she employs a holistic, biopsychosocial approach to diagnosis and treatment.

CHRISTOPHER RHYNE, MD
Dr. Christopher Rhyne is a board-certified headache physician and the director of
clinical research at the world-renowned Diamond Headache Clinic.

Community Leader Program
This year we have more than 50 volunteers from 26 states and 10+ countries signed up
to be Shades for Migraaine Community Leaders. Community leaders are dedicated
to raising awareness about migraine in their city or town. Leaders are equipped with
SFM resources like sunglasses, brochures, flyers and more. They distribute these
materials and strive to educate people about migraine at schools, workplaces,
festivals and more. Learn more here.

Public Service Announcement
In 2021, Shades for Migraine aired its very first public service announcement on cable
and streaming. The campaign strives to show people that virtually everyone knows
someone impacted by this disease and we can all show our support for that person
by taking part in the #ShadesForMigraine challenge. Watch the PSA here.

Times Square Billboard
This year, the Shades for Migraine message was brought to one of the most
populated cities in the world through a Times Square Billboard. The campaign will run
four advertisements from May 17-July 1. Advertisements will play every 5 times an hour
for 20 hours a day.

Alliance for Headache Disorders Advocacy
American Migraine Foundation
Association of Migraine Disorders
Associazione Cefalea Ticino (Switzerland)
Brazilian Association for Cluster & Migraine
Coalition For Headache And Migraine Patients
Chronic Migraine Awareness, Inc.
ClusterBusters
Danielle Byron Henry Migraine Foundation
European Migraine & Headache Alliance
Global Healthy Living Foundation
eadache and Migraine Policy Forum
Headache Foundation Germany
HealthyWomen
Help for Headaches
Hodepine Norge (Norway)
Migraine Again
Migraine and Headache Australia
Migraine Association of Ireland
Migraine Australia
Migraine Buds
Migraine Canada

Migraine Finland
Migraine Quebec
Migraine Research Foundation
Migraine World Summit
Migraine.com
MigraineDisease.org
Migraine Meanderings
Miles for Migraine
My Chronic Brain
National Headache Foundation
Patient Advocate Foundation
US Pain Foundation
Vestibular Disorders Association

